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Legal framework for the digital economy 

 

 

Course description 

The course aims to provide students with specialized knowledge of some major legal issues raised 

by digital platforms and digital ecosystems. The crucial role played by personal data in the 

creation and development of platforms and ecosystems is analyzed through a technical analysis 

of the tools used to collect them. Experiments are then presented to explain that the role of 

personal data is not clearly understood by internet users, leading to problems of asymmetric 

information and potentially unfair practices by platforms. Two major body of regulation, that have 

been implemented to cope with these issues are analyzed, using both empirical and theoretical 

law and economics: GDPR and DMA. 

At the end of the course, students should be able to (i) master the technical background of the 

data-driven digital companies, their business models and their specificities – direct and indirect 

network effects, economies of scale and scope, lock-in effects, self-preferencing strategies, by 

default installation of apps and stores, role of interoperability – , (ii) detect the economic and legal 

issues that may emerge from their practices, (iii) critically assess the efficiency of the current body 

of regulation and (iv) propose new solutions to improve existing regulation. 

 

Teaching team 

This 10h course, taught by Pierre Bentata, is part of a double course provided by Paul 

Belleflamme and Pierre Bentata. 

 

 

 

 

 

 

 

 

 



 

Classification: Internal 

Syllabus 

 

1. No free lunch; the economics of personal data 

1.1. Multi-sided markets and advertising 

1.2. From platforms to ecosystems 

2. Demand for data privacy and the ‘privacy paradox’ 

2.1. Demand for privacy 

2.2. The paradox of privacy: Experiments 

3. Regulating platforms: expected benefits and unexpected costs 

3.1. Protecting privacy, strengthening oligopolies? 

3.2. DMA: regulating gatekeepers, harming users? 

4. How can we reconcile conflicting goals? 

4.1. Answering the demand for privacy 

4.2. Promoting competition 
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